WHAT WILL YOU

DISCOVER?
BUSINESS
DISCOVERY

QlikView’s Business Discovery approach delivers on the promise of BI by putting the
business user in control. Unlike traditional BI, where just a few people are involved in
insight creation, Business Discovery gives workgroups, departments and business units
access to the data they need to make better decisions.
With QlikView, businesses can take insight to the edges of their organization, enabling
every business user to do their jobs smarter and faster than ever.

www.qlikview.co.za
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Welcome all delegates
to the ITWeb Business
Intelligence 2015 Summit!
BI

and Analytics have yet
again been named the
top CIO priority in the Gartner
annual survey, a clear indication
that companies continue to
turn to BI to become smarter
and more efficient. This no
doubt confirms that this event
has to be one of the most
important one in your
IT calendar.
As the Diamond Sponsor of this
year’s event, QlikView South
Africa is delighted to be among
those bringing you news of the
great shifts in the BI market.
We have been giving you a
consistent message for the past
few years and it is rewarding to
see that Gartner’s key message
in their latest magic quadrant
report is that ‘data discovery
capabilities are dominating
new purchasing requirements,
even for larger deployments,
as alternatives to traditional
BI tools’.
We are proud of the role
that QlikView has played in
enabling change in BI and look
forward to meeting delegates
who want to learn how we
now use Natural Analytics™ to
reflect the way human curiosity
searches and processes
information, while delivering
enterprise manageability and
governance.

This year’s ITWeb BI Summit
nails the issues, with sessions
and workshops covering
agile BI and analytics; data
discovery and visualization;
more effective metadata
governance; and many
interesting case studies.
Happy discovering!
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Davide Hanan
Managing Director,
QlikView South Africa
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A warm welcome to
ITWeb’s 10th annual Business
Intelligence Summit
T

hank you for joining us at ITWeb Business
Intelligence Summit 2015 – where the
proceedings are geared towards helping you turn
your BI insights into business profits.
You now have access to top-notch speakers,
several local success stories from a range of
industry sectors, customised tracks and two
interactive workshops – at an event that is
consistently ranked the best in its space because of
the quality of the comprehensive coverage it offers.
New this year is our business matchmaking
programme, which will ensure you can take
advantage of the many networking opportunities
available to you. In addition to a jam-packed
agenda, an expo will run adjacent to the 2015
summit, showcasing the latest in products and
services from BI solutions providers.
By making time to go and speak to all the
exhibitors to find out how best they can assist
you with your specific challenges and questions,

you’ll be ensuring you get a well-rounded
approach to addressing all your BI business and
IT requirements.
We’d like to convey our sincere thanks to our
sponsors for their support, and encourage you
to go through the coupons in this guide to find
out more about them, and the various prizes
that are up for grabs. To follow tweets during
the event and to join the discussion, please use
#ITWebBI2015
We value your feedback, so please complete
your evaluation forms and make sure to submit
them to put yourself in line to win other prizes
via a lucky draw.
If you need any assistance during the summit,
please talk to the ITWeb Events staff at the
registration desk.
The ITWeb Events team

(Left to Right) Lerato Mathize, Thulani Pfende, Bronwen Hampshire, Janine Harding,
Angela Mace - Events Director, Debbie Visser - Business Development Director ITWeb Events,
Innes Ncube, George Changunda, Candace Bosch, Fay Humphries
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AGENDA DAY ONE - Tuesday 17 March 2015
08:30

Welcome and housekeeping
Dr Barry Devlin, founder and principal, 9sight Consulting

08:40

INTERNATIONAL KEYNOTE: Meet the challenges of digital business - get ahead with business analytics
Emiel van Bockel, chairman, BI Competence Forum

09:20

Seven trends driving data discovery
John Sands, evangelist, Qlik

10:00

The beautiful science of data visualisation
Andy Cotgreave, senior product evangelist, Tableau Software

10:40

Tea break

11:10

Breaking insights: BI, data and analytics
Kim Andersen, director, TA Consulting

11:50

"Watson, please advise....." (How to turn insight into profit using your call centre)
Debbie Botha, senior managing consultant, IBM

12:30

Lunch

13:30 - 17:35

BUSINESS TRACK: Key business imperatives to take into account when developing BI strategies and building revenue streams
Chairman - Dr Barry Devlin, founder and principal, 9Sight Consulting

13:30

Decision automation in HR - deriving business value now
Juane Schutte, head: business analytics, Allos South Africa

14:15

Shaping strategies and building revenues through audit analytics
Anton Bouwer, director: professional services, BST Technology

15:00

Creating predictive analytics within your business that drive revenue
Wesley Govender, director, Deloitte Analytics
Miguel Fernandes, senior manager: data analytics, Deloitte Risk Advisory

15:40

Tea break

16:10

Transportation case study: Uber - evolving the way the world moves
Alon Lits, general manager, Uber Johannesburg and Durban

16:55

FMCG case study: How BI delivers to the business at Tiger Brands
Darryl Thwaits, CIO, Tiger Brands

17:35

Closing remarks

13:30 - 17:35

TECHNICAL TRACK: The technology considerations and operational realities relevant to maximising BI initiatives
Chairman - Jon Tullett, senior editor: news analysis, ITWeb

13:30

From the internet of things to big smart data
Kamil Kara, BI presales specialist, SAP

14:15

Data quality management, MDM and data governance - technology considerations for BI and customer analytics
Bryn Davies, director, InfoBluePrint

15:00

How mature is your organisation's BI and how do you know?
Yolanda Smit, strategic BI manager, PBT Group

15:40

Tea break

16:10

Telecommunications case study: Vodacom - building better connections through a BI competence centre
Morné Bosch-Serfontein, executive head: business intelligence competence centre (BICC), Vodacom

16:55

Financial services case study: Insuring the future through the use of BI at Lion of Africa
Robert Boccia, CIO, Lion of Africa
Wian Koch, enterprise architect for business intelligence, Lion of Africa
Reshma Somaroo, operational finance manager, Lion of Africa

17:35

Closing remarks

17:45 - 19:00
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AGENDA DAY TWO - Wednesday 18 March 2015
08:30

Welcome and housekeeping
Kim Andersen, director, TA Consulting

08:40

INTERNATIONAL KEYNOTE: The art of intelligent war - using actionable insights to win business battles
Corrine Sandler, founder and CEO, Fresh Intelligence Research Corp

09:20

The role of the data scientist - do they add value?
David Logan, principal consultant, PBT Group

10:00

Data and analytics in the cloud - really?
Chris O'Connell, managing director, BITanium

10:40

Tea break

11:10

Big data shifts gears to the internet of things
Dr Barry Devlin, founder and principal, 9sight Consulting

11:50

Practical advice to enable you to continue to conduct analytics lawfully under PoPI
Russell Opland, independent consultant and privacy advisor

12:30

Lunch

13:30 - 17:35
		

BUSINESS TRACK: Key business imperatives to take into account when developing BI strategies and building
revenue streams Chairman - Kim Andersen, director, TA Consulting

13:30

End to end economics of predictive analytics
Dr Mike Bergh, technical director and co-owner, OLRAC SPS South Africa

14:15

How will the internet of things change BI?
Dave Ives, director, Karabina Solutions

15:00

How people feel today determines what they buy tomorrow
JP Kloppers, CEO, BrandsEye

15:40

Tea break

16:10

Preparing data for visualisation - case studies covering the data challenges
James Smith, founder, +Vantage

13:30 - 17:35

TECHNICAL TRACK: The technology considerations and operational realities relevant to maximising BI initiatives
Chairman - Jon Tullett, senior editor: news analysis, ITWeb

13:30

Steel and mining: Linking analytics to decision making at Arcelor Mittal
Nick Bell, CEO, Decision Inc.
Tobie Otto, senior consultant, SAP CoE, ArcelorMittal

14:15

An enterprise approach to business analytics
Steven Ing, associate consultant, BSG

15:00

Basket analysis for better customer profiles and increased profits
Roland Larson, BI analyst, IRi-Aztec South Africa

15:40

Tea break

16:10

The citizen-centric government - delivering value with advanced business intelligence
Lyle Petersen, senior advisor, KPMG

16:55

Banking case study: Standard Bank - extracting business value from BI
Elize Jensen, head of business intelligence: data services, Group IT, Standard Bank

17:35

Wrap Up
Kim Andersen, director, TA Consulting and Jon Tullett, senior editor: news analysis, ITWeb
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Adapt IT - Display sponsor				
Adapt IT has more than
520 employees operating
predominantly from
business divisions in
Durban, Johannesburg,
Pretoria and Cape Town
and is led by a core
team of executives. The
company provides a variety
of specialised turnkey IT
solutions and services to
the education, mining and
manufacturing, energy and
financial services sectors.
Adapt IT has customers
in 21 countries in Africa,
Asia, Australasia, Europe
and North America, and
its services and solutions

span the complete IT life
cycle, from consulting and
application design, through
to delivery and support.
Contact person:
Craig Ronnenbergh
Contact number:
+27 82 682 8370
Email:
craig.ronnenbergh@
adaptit.co.za
Website address:
www.adaptit.co.za

Attunity - Bronze sponsor				
Attunity is a leading
provider of information
availability software
solutions that enable
access, management,
sharing and distribution of
data, including Big Data,
across heterogeneous
enterprise platforms,
organisations, and the
cloud. Their software
solutions include data
replication, data flow
management, test data
management, change data
capture, data connectivity,
enterprise file replication
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Stand: 4

Stand: 17

(EFR), managed-file-transfer
(MFT), and cloud data
delivery.
Twitter @attunity
Contact person:
Larry Shertz
Contact number:
0800 989 111
Email:
larry.shertz@attunity.com
Website address:
www.attunity.com
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BITanium - Thought leader				
BITanium places itself
firmly in the Business
Intelligence and Data
Warehousing market. We
deliver professional services
focused on customer needs
rather than on technology.
We deliver game-changing
solutions.

Contact person:
Dr Tracy Dunbar
Contact number:
+27 82 334 8582
Email:
tracyd@bitanium.co.za
Website address:
www.bitanium.co.za/

Brainstorm - Media partner				
ITWeb’s Brainstorm is a
local monthly magazine
for decision-makers and
other intelligent people.
Brainstorm offers content
on burning business issues
that is fresh, controversial,
independent and valuable.

Stand: 7

Contact person:
Carrie Waldeck
Contact number:
011 807 3294
Email: carrie@itweb.co.za
Website address:
www.brainstormmag.co.za

DataAssist - Display sponsor				
DataAssist is a web-based
Business Intelligence
solution that enables
accurate business decision
making in less time. The
solution’s user-centric
functionality simplifies
reporting, facilitates self
service BI and avails
widespread access to
insights through mass
reporting.

Stand: 9

Stand: 1

Contact person:
Frances Jordaan
Contact number:
+27 82 651 0639
Email:
fjordaan@dataassist.co.za
Website address:
www.dataassist.co.za
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9

IBM - Gold sponsor					
IBM is a global technology
and innovation company
headquartered in Armonk,
NY. Operating in South
Africa for more than 55
years, IBM offers a wide
range of technology and
consulting services; a broad
portfolio of middleware
for collaboration,
predictive analytics,
software development
and systems management;
and the world's most
advanced servers and
supercomputers. Utilising
its business consulting,
technology and R&D
expertise, IBM helps clients
become "smarter" as the
planet becomes more
digitally interconnected.
IBM invests more than $6
billion a year in R&D, just

completing its 21st year
of patent leadership. IBM
Research has received
recognition beyond any
commercial technology
research organisation.
The company was behind
the inventions of the PC;
SABRE travel reservation
system; UPC codes,
Watson, the Jeopardy!playing computing system,
and much more.
Contact person:
Vijayne Govender
Contact number:
+2711 302 6649
Email:
vijayne@za.ibm.com
Website address:
www.ibm.com

InfoBuild (Pty) Ltd - Display sponsor			
Leader in enterprise
business intelligence,
integration and data
integrity software. Again
ranked number 1 in the
global BARC BI Survey.
US Bank, the largest BI
implementation, runs on
the Information Builders
software platform.
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Stand: 21

Stand: 4

Contact person: Johan Jurd
Contact number:
+27 82 773 2538
Email:
johan.jurd@infobuild.co.za
Website address:
www.infobuild.co.za
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Informatica - Branded Water bottle sponsor
Informatica is the world’s
number one independent
provider of data integration
software. Organizations
around the world rely on
Informatica to realize their
information potential,
drive their top business
imperatives and fully
leverage their information
assets from devices to
mobile to social to big data

residing on - premise, in
the Cloud and across social
networks.
Contact person:
Youri Wildeman
Contact number:
+27 (0)11 513 4054
Email:
info-za@informatica.com
Website address:
www.informatica.com

KID - sponsor					
KID offers comprehensive
professional consulting
and resource services;
specialising in business
intelligence solutions,
data warehousing, data
integration and data
management. Our expertise
and skills provide leadingedge business and data
solutions.

Contact person:
Geoff Liddiard
Contact number:
011 4621277
Email:
geoff.liddiard@kid.co.za
Website address:
www.kid.co.za

OLRAC SPS - display sponsor
OLRAC SPS, previously
SPSS-SA, is an awardwinning Predictive
Business Intelligence
company, consisting of
highly experienced and
internationally qualified
analysts specialising in
design, development and
implementation of state-ofthe-art software solutions.

			

Stand: 13

Contact person:
Lindi James
Contact number:
+27 21 702 4666
Email: sales@olsps.com
Website address:
www.olsps.com
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QlikView - diamond sponsor
QlikView is a leading
Business Discovery
platform that uses
Natural Analytics™ to
reflect the way human
curiosity searches and
processes information,
while delivering enterprise
manageability and
governance. This innovative
approach has redefined
BI and explains why every
business day, a South
African company chooses
QlikView as its BI tool.

			

Stand: 19

Contact person:
Eloise Bowen
Contact number:
0861 754 589
084 475 8514
Email:
eloiseb@qlikview.co.za
Website address:
www.qlikview.co.za

SAP - Thought leader			
As market leader in
enterprise application
software, SAP (NYSE: SAP)
helps companies of all
sizes and industries run
better. From back office
to boardroom, warehouse
to storefront, desktop
to mobile device – SAP
empowers people and
organizations to work
together more efficiently
and use business insight
more effectively to stay
ahead of the competition.
SAP applications and
services enable more than
253,500 customers to
operate profitably, adapt
continuously, and grow
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sustainably. Our mission is
to help companies of all
sizes and industries to run
better. Our vision is to help
the world run better.
Contact person:
Deon Cilliers
Contact number:
+27 11 235 6000
Email:
deon.cilliers@sap.com
Website address:
www.sap.com/africa
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Slipstream						
When data is assembled in
a way that allows insights
to flow, people do what
they’re meant to be doing.
Slipstream turns data
into design. Design that
liberates data, that makes
working with it intuitive,
that in turn makes people
effective beyond what they
ever thought possible. This
business arose out of a
need for data management
to be more fluid, simpler
and more responsive.
Slipstream helps you to
harvest clarity and meaning
out of knowledge. Creating

big ideas out of minutiae.
Responding with agility.
Inventing advantage
by letting you have a
conversation with your data.
Making it real.
Contact person:
Dwight Sibiya
Contact number:
+27 861 999 629
Mobile:
+27 84 465 3920
Email:
hello@slipstreamdata.co.za
Website address:
www.slipstreamdata.co.za

Tableau Software - Platinum sponsor		
Tableau helps people
see and understand data.
Tableau helps anyone
quickly analyze, visualize
and share information.
More than 26,000 customer
accounts get rapid results
with Tableau. Download the
free trial at www.tableau.
com/trial

Stand: 20

Contact person:
Alison Young
Contact number:
+44 7590 11070
Email:
ayoung@tableau.com
Website address:
www.tableau.com

Yellowfin - Display sponsor		
Yellowfin is a recognised
leader in Business Intelligence.
Created with a focus on the
user experience and the
development of easy-to-use
web-based interfaces, Yellowfin
makes Business Intelligence
easy.

Stand: 14

Stand: 5

Contact person:
Gustav Piater
Contact number:
011 267 8600
Email: gustavp@aigs.co.za
Website address:
http://www.yellowfinbi.co.za/
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Business Analytics

Business Intelligence
•
Data Warehousing
•
Data Integration
•
Bespoke Application Development
•
Consulting
•
Architecture and
Strategy Definition
•
Recruitment
•
Resourcing
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Remove the

BIG DATA
Bottleneck

Attunity’s solutions ensure your data is
real-time, accurate and accessible across
your enterprise—deliver your data
in time to be useful.

Visit Attunity’s stand 17 for a free demo
and a chance to win a Fitbit Charge!
0800 989 111 | attunity.com |

@ attunity
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Visit
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Business Intelligence
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Business Performance

DataAssist

Data
stand

course!
to enter our lucky draw.

Management

Management
Data
Name:
Management

Company:
Telephone:
Email:
Winners will be announced on 18 March 2015.
www.DataAssist.co.za

Process Management

Process Management

Business Intelligence

Management
Data
Management

Big Data & Analytics
Turn data and analytics into competitive advantage

IBM will be giving away TWO Sunshine Solar Charges.
Name:

Company:

Telephone number:

E-mail address:

ﬁll in your details or submit your business card
at the OLRAC SPS stand or during the OLRAC SPS

Name:
Company:
Email:
Contact number:

BUSINESS
DISCOVERY
BD is the next generation of Business Intelligence
and represents a fundamental shift in how data
driven decisions are being made in organisations.
Visit our booth to understand the impact it can
have on your organisation. You could even win an
iPad.

Tableau helps people see and understand their data.
You will see us visualise data in ways you haven’t noticed before.
Visit Tableau and be in the chance to win a Kindle Reader, with
Information is Beautiful, by David McCandless, pre-loaded.
Name:
Company:
Phone:
Email:

Visit us at Stand 5

and this could be yours!
WIN one of five, 5-user year-long
free Yellowfin BI subscriptions
including training valued at over R40 000.
Name
Company
Email
Phone
www.yellowfinbi.co.za / gustavp@aigs.co.za /

Yellowfin South Africa / 011 267 8600
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ITWeb is an indispensable source of news, information and insight
for those who make technology investment decisions, for companies
that provide technology solutions or services of any kind,
as well as for investors and tech enthusiasts.

First with IT news. Every day.
www.itweb.co.za
info@itweb.co.za | Tel: + 27 11 807 3294 | Fax: + 27 11 807 2020
326 Rivonia Boulevard, Rivonia, South Africa

